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Empowering Global Customer Engagement
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Callnovo BPO+AI+SaaS 1-Stop CX Solution Key Value

Human CX Al CX SaaS Platform & Global Telecom
-65+ languages native speakers 100+ Languages, milliseconds -Al-powered omni-channel Saa$S platform
-24/7 global coverage Response -Full BPO management (Attendance, SSM,

‘90%+ office-based agents

Compliance and Security

« GDPR / HIPAA/1SO27001 compliant
« Comprehensive information security

system

« Customer data and privacy protected

SOP & Data Insights
 Professional SOP

* Reporting and analytics

» Leaderboards & Live dashboards

* VOC feedback to optimize products &
operations

‘LLM-powered Al Voice, Al Chat
-Al-QA and Intelligent Al-Workflow

Alert etc.)
150+ country DID numbers and telecom lines
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Drive Brand Globalization
Boost Brand Reputation

Enhance Customer Experience
Increase Profit
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Global Operations
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Global Agents Callnovo

65+

Languages

150+

Countries
Coverage
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- Bolivia " Indonesia

Operation Sites Key Considerations

 Native language skills and cost efficiency
« Public safety and transportation infrastructure

e Educational level
|

e Political stability
« ISP and power grid stability
» Service-oriented business culture, etc.
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Multi-Scenario l@g Callnovo

& fecedo AMAZON () shopify @ Lozada ¢ rikTok BSHEIN Walmart© -

PRE-SALES CX AFTER-SALES CX TAILORED CX
TECH SUPPORT agppaic: -

» Product Information - Troubleshooting

' ) « L1 Tech Support « Long/short term agents
« Service Inquiries . Replacements
- Meeting Invitations B e fiinds « Bug Feedback « Seasonal Support team
E Market Survey . . AccountTop_Ups g Usage GUidance « VIP SerViceS
+ Appointment Setting + Complaint Handling + Remote Installation « L2 Technical Support

* Hotel Booking » Satisfaction Surveys

p Vertical Background Talents
Sales Follow-Ups B elcome Calls

« Order tracking

+ Testimonial Requests
« COD Order Confirmation N eiher
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Omni-Channel “Never lose the thread Callnovo

across every channel”

“Knowing the context helps &
solve problems faster” & HeroDash




Callnovo BPO+AIl+SaaS 1-Stop CX Solution Key Advantage

(59, “The all-in- :
s ;[ / in-one global CX solution
AL/ purpose-built to engage, not deflect”
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Callnovo Customer Service Solution

+35%

Langg:; ? 6-_V \I ' Customer Satisfaction |
24/7 (__@ + 2__) @ Response Tige \

Global Coverage Al Human <308

ROI > 550%
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Agent Recruitment

Sourcing Qualified

Avg. Candidates

Number of Hires Recruitment
Timeframe

1-5 headcounts 3 business days

6-10 headcounts 5 business days

11-20 headcounts 10 business days

21-50 headcounts 15 business days

51-100 headcounts 20 business days

Recruitment Sources
Online Recruitment (about 60%-70%)

Offline Recruitment (about 20%-25%)




Client Verticals
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Typical Clients @0@ catlnove

|

For confidentiality reasons, only select clients are show
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Empowering Global Customer Engagement

LOOKING
FORWARD
TO YOUR

BUSINESS b
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www.callnovo.com
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